General Terms and Conditions Version 4.12 March 22,2013
1. Service.

1.1 AT&T Markets. Service isavailable for purchase only in AT&T Markets, as may be modified by AT&T fromtime fo time.

1.2 Availability/Interruption. Service will be available only within the operating range ofeach Carrier's wireless systemin AT&T
Markets and where roaming is available through other carriers (each, a "Service Area"). AT&T may fromtme fo ime add or delete Service Areas,
and AT&T may terminate Service to Customer’s CRU(s) in any such deleted Service Area and/or terminate the Agreementif the Service Area
deletion affects all of Customer's CRUs. Gapsin Service occur within the Service Areas shown on coverage maps, which, by their nature, are
only approximations ofactual coverage; therefore, AT&T does notguarantee Customer uninterrupted Service. Unless prohibited by law, Service
may be interrupted, delayed or otherwise limited for a variety ofreasons, including environmental conditions, unavailability ofradio frequency
channels, system capacity, priority access by National Security and Emergency Preparedness personnelin the eventofa disaster or emergency,
coordination with other systems, equipment modifications and repairs, and problems with the faciliies of interconnecting carriers. AT&T may block
access to certain categories of numbers (e.g., 976, 900 and international destinations) atits sole discrefion. In additon, AT&T may interruptor
terminate Service without nofice: (a) for any conductthat AT&T believes violates this Agreementor any terms and conditions of Customer’s Plan;
(b) if Customer’s representative or CRUbehaves in an abusive, derogatory, or similarly unreasonable mannerwith any of AT&T’s representatives;
(c) for Customer's nonpaymentof charges, provision ofinaccurate creditinformation, and/or refusal to pay any requested advance paymentor
depositwhen AT&T believes thatCustomer’s credit has deteriorated; or (d) if AT&T has reasonable cause to believe that Customer’s Equipment is
being used for an unlawful purpose or in away that (i) is harmful to, interferes with, or may adversely affectthe Service, AT&T’s owned network or
the network of any other provider, (ii) interferes with the use or enjoymentof Services received by other customers, (iii) infringes intellectual
property rights, (iv) resultsin the publication of threatening or offensive material, or (v) constitutes spam or other abusive messaging or calling, a
security risk or a violation of privacy.

2. Plans; SalesInformation. Customer may choose fromVoice Service and Wireless Data Service Plansfound at the “Plans” page ofthe
ProgramWebsite, as may be modified by AT&T from time 1o tme. The pricing, terms and conditions of the Service depend upon the Plan,
feature, promotion or other offer selected when Service is activated or changed. End Users must qualify for the chosen Service. IfEnd Users
lose their eligibility for a particular Plan, AT&T may change their Plan to one for which they qualify. Customer is subject to the terms and
condiions set forth in the Enterprise Customers: Additional Service and EquipmentRelated Terms found atatt.com/abs-addtl-terms, as wellas
applicable product-specific pricing and/or additional product-specific terms and conditions set forth in (i) separate productbriefs and rate
brochures, (i) atatt.com/abs-addt-terms or wireless.att.com/businesscenter (or such other site that AT&T may designate), and/or (iii) in other
AT&T marketing materials. Such Enterprise Customers: Additional Service and EquipmentRelated Terms and other online and printed product
materials are referred to colleciively in the Agreementas “Sales Information” and incorporated herein by reference. Customer can contactits
AT&T representative for copies ofthe Sales Information. Service (including withoutlimitation, eligibility requirements, Plans, pricing, features,
promotions, offers, and/or Service Areas)is subjectto change withoutnotice. Any provisions in the terms and conditions governing the Plan,
feature, promotion or other offer which, by their terms, are o existfor a specified period ofime, will survive any termination or expiration ofthis
Agreement.

3. Equipment.

3.1 Availability. With respectto Numbers provisioned rom AT&T Markets, Customer may purchase available Equipmentfound
atthe “Equipment’ page of the Program Website, the list of which may be modified by AT&T fromtime to ime. Specific models of Equipmentare
subject to availability limitations.

3.2 General. Customer is responsible for all phones and other Equipmentassigned to Customer and/or its CRUs
under Customer’s account. Equipment must be compatble with, and not interfere with, the Service and mustcomply with all applicable laws,
rules, and regulations. Customer is responsible for the purchase and maintenance ofany additonal hardware, sofware and/or Internetaccess
from PCsrequired to use the Service. Equipment not purchased from AT&T or ifs authorized distributors (a) may notprovide some or all of the
features included in the Service; and (b) may notallow use of features and functions when off of AT&T’s wireless network, including those that
work while on AT&T’s wireless network, and CALLS TO 911 MAY NOT GO THROUGH ON ANY NETWORK. AT&T may periodically program
Customer’s Equipment remotely with system setiings for roaming service, to direct Customer’s Equipmentto use network services most
appropriate for Customer's CRUs' typical usage, and other features that cannotbe changed manually. Customer agrees that Customer and/or its
CRUs won'tmake any modifications to the Equipmentorits programming to enable the Equipmentto operate on any other system. AT&T may,
atits sole and absolute discretion, modify the programming to enable the operation of the Equipmenton other systems. Customer is solely
responsible for complying with U.S. ExportControl laws and regulations and the importlaws and regulations of foreign countries when CRUs are
traveling internationally with Customer’s Equipment. Calltimers included in the Equipmentare not an accurate representation ofactual billed
usage.
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3.3 Shipping, Titleand Risk of Loss. Subjectto availability, and AT&T's receiptofcomplete order information, AT&T
will ship Equipment ordered by Customer and/orits End Users to the address specified in the order within two (2) to five (5) business days of
AT&T'sreceiptofthe order. Title and risk of loss will pass to Customer upon delivery ofthe Equipmentto the address specified in the order.

4. Activation and OtherProcesses.

4.1 Service and Equipment. Customer will follow the policies and processes established by AT&T to purchase, acfivate, migrate,
terminate, or otherwise modify a Service, including withoutlimitaion AT&T Mobile Services and Equipment, as may be modified from time to fime.
Customer authorizes AT&T to provide information aboutand to make changes to Customer’s account, including adding new Service, upon the
direction of any individual representative of Customer able to provide information AT&T deems sufficient to identify Customer. Any order for
Service that Customer's representative submits to AT&T will be binding upon Customer pursuantto the terms and conditions of this Agreement.
AT&T may reasonably rely on the authority ofany person who executes an orderon Customer's behalf. Customer consents to the use by AT&T
orits authorized agents of regular mail, prediciive or autodialing equipment, email, text messaging, facsimile or other reasonable means to contact
Customer and/or its CRUs to advise Customer and/or its CRUs about AT&T’s Services or other matters AT&T believes may be ofinterestto
Customer and its CRUs. In any event, AT&T reserves the rightto contact Customer and/or its CRUs by any means regarding customer service-
related nofificaions, or other such information.

4.2 Additional Products, Services, Equipment, and Programs. AT&T may make additional products, services, Equipment
and/or programs available to Customer through Attachments posted under the “Additional Products, Services, Equipmentand Programs” section
of the Program Website (collectively, “Optional Programs”). To the extentCustomer orders, pays for, or otherwise receives the benefit of any
Optional Program, Customer willbe bound by the rates, terms and conditions set forth in the corresponding Attachment, as well as in any Sales
Information referenced therein, as such rates, terms and conditions may be modified by AT&T fromtime to time, all of which are incorporated
herein by reference.

4.3 Identification and Password. Before Customer may use certain AT&T online activation, enrollment, configuration and/or
supportservices, an authorized representative of Customer must register with AT&T and create a login identificaion ("ID") and password. Use of
this login ID and password will enable Customer and/or its employees and agents to make certain changesto Customer's and/or CRUs'
accounf(s). Customer is solely responsible for maintaining adequate security and control of any and all IDs, passwords, or any other codes thatare
created by Customer, or issued to Customer by AT&T, for purposes ofgiving Customer access to activation, enroliment, configuration and support
services. AT&T is entited to rely on information it receives from Customer or its agents and may assume that all such information was submitted
by or on behalfof Customer.

4.4 Supplemental Services. AT&T may also make available to Customer certain services, features or sofware applications
provided by third parties (“Supplemental Services”), which the third parties have authorized AT&T to resellto Customer and distribute to Customer,
or provide Customer with instructions to obtain, the third party’s end user license agreement (“EULA") andassociated warrantes and/or
maintenance service terms, ifany. Available Supplemental Services are listed at att. com/abs- addti-terms, as modified by AT&T fromtime to time,
and may include, without limitation, products that enable fleet tracking, mobile productivity, or workforce automation and/or messaging, email,
email forwarding or other server software-basedservices. Customer acknowledges that(a) Customer is subject to the rates, terms and conditions
setforth inthe applicable Sales Information for the Supplemental Services selected by Customer and/or its CRUs, as such rates, terms and
conditions may be modified by AT&T fromtme to time, all of which are incorporated herein by reference, and (b) Customer is also subject to the
third party’s EULA and other terms and conditions for any Supplemental Service selected by Customer and/or its CRU. Supplemental Services
are subject to change withoutnotice.

5. Payment and Charges.

5.1 Payment. Customer must pay all charges, including, withoutlimitation, airtime, roaming, recurring monthly service, activation,
optional feature charges, license fees, toll, collect call and directory assistance charges, Equipment, Supplemental Services, and any other
chargesor callsbilled to a CRU’s phone number. Customer may be billed for multiple types of usage simultaneously. Customer must also pay
applicable taxes and governmental fees (regardless ofwhether they are imposed on Customer, a CRU, AT&T or a Carrier), administrative and late
paymentfees, restoral and reactivation charges, and any Other Monthly Charges (as defined below). For any termination (including when a
Number is switched to another carrier), Customer will be responsible for paymentofall fees and charges through the end of the billing cycle in
which termination occurs. Paymentis due upon receiptof the invoice.

5.1.1  OtherMonthly Charges. |naddition to the monthly cost of the Plan and any selected features, AT&T imposes the
following charges: (a) a Regulatory CostRecovery Chargeofup to $1.25 to help defray its costincurred in complying with obligations and
chargesimposed by state and federal telecom regulations, (b) a gross receipts surcharge, (c) state and federal universal service charges, and(d)
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other governmental assessments on AT&T, including, withoutlimitation, a Property Tax Allotmentsurcharge applied with respectto each
Corporate Responsibility User's assigned Number. These arenottaxes or government-required charges. Customer understands and agrees that
state and federal universal service fees and other governmentally imposed fees, whether or notassessed directly upon Customer, may be
increased based upon the governments or AT&T’s calculatons. Customer and its CRUs should visitatt.com/additionalcharges to view estimates
of such discretionary charges fora CRU’s area.

5.2 Charges.

5.21  Generally. IfEquipmentis shipped to Customer or a CRU, Services may be aclivated before delivery ofthe
Equipmentso that it can be used promptly upon receipt. Thus, Customer may be charged for Services while the Equipmentis still in transit
Exceptas provided below, monthly service and certain other charges arebilled one month in advance, and there is no proration of such chargesiif
Service is terminated on other than the last day ofthe applicable billing cycle. Monthly service and certain other charges are billed in arrears if
Customer is a former customer of AT&T Wireless and maintain uninterrupted service on selectPlans; however, if Customer elects to receive
invoices for Service combined with Customer’s wireline phone bill (where available), Customer will be billed in advance as provided above. Unless
otherwise provided in the corresponding Sales Information, if a selected Plan includes a predetermined allotment of services (e.g., a
predetermined amountof airtime, data, megabytes or text messages), any unused allotmentof such services fromone billing cycle will not carry
over fo any other billing cycle. AT&T may bill Customer in a format as AT&T determines from time to tme. Invoices will be available electronically
in AT&T’s Premier platiorm(i.e., the eBill application). Additonal charges may apply for paper summary invoices, addiional copies ofinvoices, or
for detailed information about Customer’s usage of Services. All data and messaging allowances must be used in the billing period in which the
allowance is provided. Biling of usage for calls, messages, data or other services (such as usage when roaming on other carriers’ networks,
including internationally) may occasionally be delayed. Such usage charges may appear in a later biling cycle, will be deducted from Anytime
monthly minutes or other Service allotments for the month when the usage is actually billed, and may result in addiional charges for that month.
Those minutes will be applied againstCustomer’s Anytime monthly minutes in the month in which the calls appear on Customer’s bill. Customer
also remains responsible for paying the monthly service fee if Service is suspended for nonpayment. AT&T may require paymentby money order,
cashier’s check, or a similarly secure form of paymentat AT&T's discretion. Biling cycle end dates may change from ime to ime. When a billing
cycle coverslessthan or more than a full month, AT&T may make reasonable adjustments and prorations. Service charges may differ by Service
Area. Particular Services may incur chargesin a diferent manner than set forth herein, and AT&T will advise Customer ofany such differencesin
the corresponding Atachmentand/or Sales Information. Certain Services (e.g., selectnon-stocked Equipment) may be billed to Customer’s or its
CRUs'invoices, as applicable, by AT&T on behalfofthe third party provider pursuantto the terms and conditions of AT&T’s Alliance Billing Service
Attachment found at the ProgramWebsite. AT&T willadvise Customer when the Alliance Billing Service applies.

5.2.2  Voice Service Charges. AIRTIME AND OTHER MEASURED USAGE ("CHARGEABLETIME")ISBILLED IN
FULL-MINUTEINCREMENTS, AND ACTUAL AIRTIME AND USAGE AREROUNDED UP TO THE NEXT FULL-MINUTE INCREMENT AT THE
END OF EACH CALL FOR BILLING PURPOSES. AT&T CHARGES A FULL MINUTE OF AIRTIME USAGEFOR EVERY FRACTION OF THE
LAST MINUTE OF AIRTIME USED ON EACH WIRELESS CALL. UNLESS OTHERWISE PROVIDED INTHE SALESINFORMATIONFOR A
PARTICULARPLANOR FEATURE,MINUTES WILL BE DEPLETED ACCORDING TO USAGEIN THE FOLLOWING ORDER: NIGHT AND
WEEKEND MINUTES, MOBILE TO MOBILE MINUTES, ANYTIME MINUTES ANDROLLOVER, EXCEPT THAT MINUTES THAT ARE PART OF
BOTH ALIMITED PACKAGEAND AN UNLIMITED PACKAGE WILLNOT BE DEPLETED FROMTHE LIMITED PACKAGE. Chargeable Time
begins for outgoing calls when pressing SEND (or similar key) and for incoming calls when a signal connection from the caller is established with
AT&T’sfacilies. Chargeable Time ends after pressing END (or similar key), butnotuntil the Equipments signal of call disconnect is received by
AT&T'sfacilies and the call disconnect signal has been confirmed. All outgoing calls on AT&T’s wireless network for which AT&T's systems
receive answer supervision or which have atleasttirty (30) seconds ofairime or other measured usage shallincur a minimum of one (1) minute
airime charge. Answer supervision is generally received when a callis answered; however, answer supervision may also be generated by voice
mail systems, private branch exchanges, andinterexchange switching equipment. Chargeable Time may (a) include ime for AT&T to recognize
that only one party has disconnected fromthe call, ime to clear the channelsin use, and ring tme, and (b) occur fromother uses of AT&T’s
facilifies, including by way ofexample, voice mail deposits and refrievals, and call ransfers. Calls that begin in one rate period and end in another
rate period may be billed in their entirety at the rates for the period in which the call began.

52.3  Wireless Data Service Charges. DATATRANSPORT OR USAGE IS CALCULATED INFULL-KILOBYTE
INCREMENTS, AND ACTUAL TRANSPORT OR USAGE IS ROUNDED UPTO THE NEXT FULL-KILOBYTEINCREMENT AT THEEND OF
EACH DATA SESSION FORBILLING PURPOSES. AT&T CALCULATES AFULL KILOBYTE OF DATA TRANSPORT/USAGE FOR EVERY
FRACTION OF THE LAST KILOBYTE OF DATA TRANSPORT/USAGE USED ON EACH DATA SESSION. TRANSPORT OR USAGE ISBILLED
EITHER BY THE KILOBYTE (‘KB”) OR MEGABYTE ("MB"). IF BILLED BY MB, THE FULL KBs CALCULATED FOREACHDATASESSION
DURING THE BILLING PERIOD ARE TOTALED AND ROUNDED UP TONEXT FULL MBINCREMENT TO DETERMINEBILLING. IF BILLED
BY KB, THE FULL KBs CALCULATED FOREACHDATASESSION DURING THE BILLING PERIOD ARE TOTALED TO DETERMINEBILLING.
NETWORK OVERHEAD, SOF TWARE UPDATE REQUESTS, EMAILNOTIFICATIONSAND RESEND REQUESTSCAUSEDBY NETWORK
ERRORS CAN INCREASE MEASURED KILOBYTES. DATA TRANSPORT/USAGE OCCURSWHENEVER CUSTOMER'S DEVICE IS
CONNECTEDTOAT&T'S WIRELESS NETWORK AND IS ENGAGED IN ANY DATA TRANSMISSION, AS DISCUSSED INMORE DETAIL IN
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SECTION 4.4 OF THE ENTERPRISE CUSTOMERS: ADDITIONAL SERVICE AND EQUIPMENT RELATED TERMS FOUND AT ATT.COM/ABS-
ADDTL-TERMS. Utlizing compression solutions may or may notimpact the amount of kilobytes calculated for data ransport For Wireless Data
Service that permits Voice Service usage atpay per use rates, airime and other measured usage will be billed in full minute increments and
rounded up to the nextfull minute increment atthe end of each call. Customer is responsible for all Wireless Data Service usage sentthrough
AT&T’swireless network and associated with Equipment regardless ofwhether the Equipmentactually receives the information. Network
overhead, soflware update requests, and resend requests caused by network errors canincrease measured kilobytes. If Customer ora CRU
chooses to connect Equipmentto a PC for use as a wireless modem, standard Wireless Data Service charges will apply in accordance with the
corresponding Plan. Wireless Data Service usage is compiled as often as once per hour or only once every 24 hours. AT&T's systemwill then
create a billing record representing (a) the Wireless Data Service usage for each data gateway or service accessed (e.g. WAP, RIM) while on
AT&T’swireless network; (b) the usage for each Carrier's domestic network; and (c) the Wireless Data Service usage for each international
network. In some situations billing for Wireless Data Service usage may be delayed; any delayed usage will create additional billing records for the
actual day of the usage. Usage on networks notowned by AT&T is limited as provided in Customer’s Wireless Data Service Plan. Unless
designated for international or Canada use, Plan prices and included use apply to access and use on AT&T’s wireless network and the wireless
networks of other companies with which AT&T has a contractual relationship within the United States and its territories (Puerto Rico and the U.S.
Virgin Islands), excluding areas within the Gulf of Mexico.

5.3 Software. Any sofware licensed separately by AT&T to Customer and/or its CRUs for use with the Service willbe governed
by the written terms and condiions applicable to such sofware. Tite to sofware remains with AT&T or its supplier. Customer must comply with all
such terms and conditions and they take precedence over this Agreementas to such sofware. For the avoidance ofdoubt, sofware referred to
herein does notinclude Software (as defined in the Enterprise Customers: Additional Service and EquipmentRelated Terms found at att. conv/abs-
addt-terms) or any Supplemental Service.

5.4 Disputed Charges. Exceptas otherwise provided by law with respectto unauthorized charges, disputed charges mustbe
disputed to AT&T in wriing within six (6) months after the date of the affected invoice, or the right to dispute is waived. Inthe eventofa disputed
invoice, Customer will pay the entire undisputed amount of the invoice. AT&T, Customer and Carriers will use their good faith efforts to reconcile
the dispute within sixty (60) days of submission of the dispute to AT&T.

5.5 Late Payment Fee. Late paymentcharges are based on the state to which the area code of the first Number assigned to
Customer’s billing account is assigned by the North American Numbering Plan Administration (for area code assignments, see
nationalnanpa.com/area _code maps). If Customer has a single consolidated invoice across multiple billing accounts, the late paymentfee will be
calculated based on the Customer address associated with the Customer’s foundation account profie. Customer will pay AT&T a late paymentfee
equalto the lesser of up o 1.5% per month (prorated daily) ofany amountnotpaid by the due date, or the highestamount allowed by applicable
state law or tariff, provided, however, that, with respect to amounts not paid by Customer in accordance with §5.4 above, AT&T and Customer
agree that the late paymentfee will accrue on the unpaid disputed amount as set forth above during the dispute resolution process butthat
Customer will only be liable for the late payment fee to the extentthe dispute is resolved infavor of AT&T. Inthe eventCustomer fails to pay billed
charges when due and itbecomes necessary for AT&T to refer Customer’s account(s) to a tird party for collection, AT&T will charge a collection
fee atthe maximum percentage permitted by applicable law, but not to exceed 18% to cover the internal collection-related costs AT&T has
incurred on such account(s) through and including the date on which AT&T refers the account(s) to such third party.

5.6 Advance Payments and/or Deposits. AT&T may require Customer to make deposits or advance payments for Service,
which AT&T may offset against any unpaid balance on Customer’saccount Interestwon't be paid on advance payments or deposits unless
required by law. AT&T may require addifional advance payments or deposits if AT&T determines that the initial paymentwas inadequate. Based
on Customer’s creditworthiness as AT&T determines it, AT&T may establish a credit limit and restrict Service. If Customer’s accountbalance goes
beyond the limit AT&T setfor Customer, AT&T may immediately interruptor suspend Service until Customer’s balance is broughtbelow the limit
Any chargesincurred by Customer’s CRUS' in excess of Customer’s limit become immediately due. If Customer has more than one account with
AT&T, Customer must keep all accounts in good standing to maintain Service. If one accountis past due or over itslimit, all accounts in
Customer’s name are subject to interruption or termination and all other available collection remedies. AT&T will charge Customer up to $30
(depending on applicable law) for any check or other instrument (including creditcard charge backs) returnedunpaid for any reason.

6. Default, Termination, Cure and Remedies.

6.1 Default and Termination. If either party fails to performor observe any material termor condition of this Agreement, then
such party will be in default of the Agreement, and the non-defaulting party may terminate the Agreementin accordance with the terms and
conditions of §6.2 below.

6.2 Notice and Opportunity to Cure. The party seeking to terminate the Agreementunder §6.1 above mustnoftfy the defaulting
party in wriing at least thirty (30) days prior to the proposed termination date. This written nofice must specify the default(s) giving rise to the right
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to terminate the Agreement, and must specify a proposed termination date. The defauliing party will have thirty (30) days in which to cure the
default(s), unless such cure period is extended by agreementofthe partes. If the defaultis not cured within this thirty (30) day cure period or any
extension thereof, then the Agreement will automatically terminate at the close of business on the termination date specified in the written notice or
any agreed extension.

6.3 Termination for Deletion of Service Area. If the deletion of any Service Area materially reduces the Service provided to
Customer hereunder, then Customer, within thirty (30) days ofthe effective date ofthe Service Area deletion, must noffy AT&T in writing of its
intent fo terminate. Such written notice must specify the material Service Area deletion and mustspecify a proposed termination date no earlier
than thirty (30) days fromthe date of the nofice.

6.4 Remedies. Upon termination for any reason, the parties may seek any remedies available atlaw or in equity, and Customer
will pay to AT&T allamountsincurred hereunderas ofthe termination date, including any Cancellation Fee(s). If the Agreementincludes a
Termination Charge in lieu of Cancellation Fees, then (a) upon termination resulting from Customer's default under §6.1 above, Customer must
pay AT&T the Termination Charge; and (b) upon termination resuling rom AT&T’s default under §6.1 above or upontermination under §6.3
above, Customer willnotbe required to pay the Termination Charge. In addiion, Customer will pay to AT&T all collection costs and expenses,
including reasonable attorneys’ fees and costs, incurred by AT&T in exercising any ofits rights and remedies when enforcing any provisions ofthis
Agreement.

1. DISCLAIMERS AND LIMITATIONS OF LIABILITY.

74 Disclaimer of Warranties. AT&T MAKES NO REPRESENTATIONS OR WARRANTIES, EXPRESS ORIMPLIED, AND
SPECIFICALLYDISCLAIMS ANY REPRESENTATION OR WARRANTY OF MERCHANTABILITY,FITNESS FORA PARTICULAR PURPOSE,
TITLE, NON- INFRINGEMENT ORANY WARRANTY ARISING BY USAGE OF TRADE OR COURSE OF DEALING. FURTHER, AT&T MAKES
NOREPRESENTATION OR WARRANTY THAT WIRELESS CALLS OR OTHER TRANSMISSIONS WILLBE ROUTED OR COMPLETED
WITHOUT ERROR OR INTERRUPTION (INCLUDING CALLSTO 911 OR ANY SIMILAR EMERGENCY RESPONSE NUMBER),OR
GUARANTEE REGARDING NETWORKSECURITY, THEENCRYPTION EMPLOYED BY ANY SERVICE, THE INTEGRITY OF ANYDATA
THAT IS SENT, BACKED UP, STORED OR SUBJECT TO LOAD BALANCING, ORTHATAT&T'S SECURITY PROCEDURESWILL PREVENT
THELOSS OR ALTERATION OF, OR IMPROPERACCESS TO,CUSTOMER’S DATA AND INFORMATION. AT&T DOESNOT AUTHORIZE
ANYONE TO MAKE AWARRANTY OF ANY KINDON ITS BEHALF, AND CUSTOMER SHOULDNOTRELY ONANYONEMAKING SUCH
STATEMENTS. AT&T ISNOT THE MANUFACTURER OF EQUIPMENT PURCHASED BY OR PROVIDED TO CUSTOMER INCONNECTION
WITH USE OF THE SERVICE.

7.2 Limitation of Liability.

(a) AT&T'SENTIRE LIABILITY, AND CUSTOMER'S EXCLUSIVE REMEDY,FORDAMAGES ARISING OUT OF
MISTAKES, OMISSIONS, INTERRUPTIONS, DELAYS, ERROROR DEFECTS IN THE SERVICE THATLASTMORE THAN TWENTY-FOUR
(24) HOURS, ANDNOT CAUSED BY CUSTOMER'S NEGLIGENCE, WILLIN NO EVENT EXCEED THE RECURRING SERVICE CHARGES
FOR THE PERIOD DURING WHICH SUCH MISTAKE, OMISSION, INTERRUPTION, DELAY, ERROR ORDEFECT OCCURS AND
CONTINUES. INNOEVENT SHALL AT&TBE LIABLE TO CUSTOMER FOR ANY DAMAGES ARISING OUT OF MISTAKES, OMISSIONS,
INTERRUPTIONS, DELAYS, ERROR OR DEFECTS THAT LASTLESS THAN TWENTY FOUR (24) HOURS.

(b)  §7.2(a) WILLNOT APPLY TO:

(i) BODILY INJURY, DEATH, OR DAMAGE TO REAL OR TANGIBLE PROPERTY DIRECTLY CAUSED BY
AT&T'SNEGLIGENCE;

(i) BREACH OF §12 (Publicity and Advertising) OR §13.6 (Confidential
Information); OR

(iii) DAMAGES ARISING FROM AT&T’S GROSS NEGLIGENCE OR WILLFUL MISCONDUCT.

(c) NEITHER AT&T NORCUSTOMERWILL BE LIABLE TO THE OTHERPARTY FOR ANY INDIRECT, INCIDENTAL,
CONSEQUENTIAL, PUNITIVE, RELIANCE, OR SPECIALDAMAGES, INCLUDING, WITHOUT LIMITATION, DAMAGES FOR LOST PROFITS,
ADVANTAGE, SAVINGS OR REVENUES, OR INCREASED COST OF OPERATIONS.

73 Disclaimer of Liability. AT&T WILL NOT BE LIABLE FOR ANY DAMAGES, EXCEPT TO THE EXTENT CAUSED BY
AT&T'S GROSS NEGLIGENCE OR WILLFUL MISCONDUCT, ARISING OUT OF OR RELATING TO: INTEROPERABILITY,ACCESS OR
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INTERCONNECTION OF THE SERVICE WITHAPPLICATIONS, EQUIPMENT, SERVICES, CONTENT OR NETWORKS PROVIDED BY
CUSTOMER ORTHIRD PARTIES; SERVICEDEFECTS, SERVICE LEVELS,DELAYSOR INTERRUPTIONS (EXCEPT FOR LIABILITY FOR
SUCH EXPLICITLY SETFORTH INTHISAGREEMENT); ANY INTERRUPTION ORERROR INROUTING OR COMPLETING CALLS OR
OTHER TRANSMISSIONS (INCLUDING 911 CALLS OR ANY SIMILAR EMERGENCY RESPONSENUMBER); LOST OR ALTERED
MESSAGES OR TRANSMISSIONS; ORUNAUTHORIZED ACCESS TO OR THEFT, ALTERATION, LOSS, OR DESTRUCTION OF
CUSTOMER'S, ITS AFFILIATE’S,ENDUSERS’, OR THIRD PARTIES’ APPLICATIONS, CONTENT, DATA, PROGRAMS, INFORMATION,
NETWORK, OR SYSTEMS.

74 Applicationand Survival. The disclaimer of warranties and limitatons of liability set forth in this Agreementwill apply
regardless ofthe form of acion, whether in contract, equity, fort, sfrict liability or otherwise and whether damages were foreseeable, and will apply
so asto limit the liability of AT&T, Customer and their respective Afiliates, employees, directors, subcontractors, and suppliers. The limitations of
liability and disclaimers set outin this §7 will survive failure ofany exclusive remedies provided in this Agreement.

8. Force Majeure. Exceptfor paymentof amounts due, neither party will be liable for any delay, failure in performance, loss or damage
due to fire, explosion, cable cuts, power blackout, earthquake, flood, strike, embargo, labor disputes, acts of civil or military authority, war,
terrorism, acts of God, acts of a publicenemy, acts or omissions of carriers or suppliers, acts of regulatory or govemmental agencies, or other
causes beyond such party’s reasonable confrol.

9. Arbitration. The parties agree to exercise their bestefforts to setle any dispute arising outof or related to this Agreementthrough good
faith negofiation. Any dispute arising out of or related to this Agreementthat cannot be resolved by negotiation shall be resolved by binding
arbitration administered by the American Arbitration Association (“AAA”) under its Commercial Arbitration Rulesin effect at the ime that a dispute
is submitied for resolution (the “Rules”), as modified by this Agreement Judgment on the award renderedby the arbitrator(s) may beentered in
any courthaving jurisdiction thereof. Such arbitration shall be held in New York, New York. The partes shall, within (twenty) 20 days ofthe
issuance of a written notice of intentto arbitrate, as provided by the Rules, jointy select one (1) independentarbitrator licensed to practice law and
familiar with the wireless telecommunications industry. If the parties cannotagree on an arbitrator within the specified 20-day period, then the
selection shall promptly be made by the AAA in accordance with the Rules and the criteria set forth above. ThisAgreement evidences a
transaction in interstate commerce, and thus the Federal Arbitration Act, 9 U.S.C. § 1, et seq, governs the interpretation and enforcementof this
provision. In the eventof a conflict between the FAA and the Rules, the FAA shallgovern. Inno eventshall the arbitrator have the authority to
make any award thatis in excess of or contrary to whatthe Agreementprovides. THE PARTIES AGREE THAT EACH MAYBRING CLAIMS
AGAINST THE OTHER ONLY IN ITS INDIVIDUAL CAPACITY AND NOT AS A PLAINTIFF OR CLASSMEMBERINANY PURPORTED CLASS
OR REPRESENTATIVE PROCEEDING. Furthermore, unless both parties agree otherwise, the arbitrator may notconsolidate more than one
person’s claims, and may not otherwise preside overany formofa representative or class proceeding. If this specific proviso is found to be
unenforceable, then the enfirety of this arbitration provision shall be nulland void.

If Customer is a Puerto Rico customer and AT&T cannotresolve the issue, Customer may nofify the Telecommunications Regulatory Board of
Puerto Rico of the grievance. Mail: 500 Ave Roberto H. Todd, (Parada 18), San Juan, Puerto Rico 00907-3941-; Phone: 1-787-756-0804 or 1-
866-578-5500; Online: jrpr.gobierno.pr, in addiion to having available arbitration, as provided above.

10. No Class Actions. Allclaims between AT&T and Customer related to this Agreementwill be liigated individually, and
Customer will not consolidate or seek class freatment for any claim unless previously agreedto in wriing by AT&T.

11. Use of Service.

111 ChangestoNumbers. Exceptas otherwise provided by law, Customer has no properly rights to any Number and AT&T may
change any such Number.

11.2 Fraud Prohibited. Customer and its respective CRUs and IRUs (ifapplicable) will not use or assist others to use the Service
or Equipmentfor any unlawful, unauthorized, abusive orfraudulentpurpose. IfCustomer’s Equipmentis lost or stolen, Customer and/or its CRUs
can reportthe Equipment as lost or stolen and suspend Service withouta charge by contacting AT&T atthe phone number listed on the monthly
invoice or at wireless.attcom. Customer is responsible for all chargesincurred untl Customer or its CRU reports the theft or loss to AT&T except
as otherwise provided by law, and Customer remains responsible for complying with all other obligations under this Agreementincluding, but not
limited 1o, paying the Monthly Service Chargewhile the Equipmentis suspended. Any Carriermay cancel Service to any Number ifAT&T or that
Carrier believes the Number is being used in an unlawful, abusive or fraudulentmanner. Before a Carrier cancels any Service under this
paragraph, the Carrier will attempt to give Customer nofice of ifs intent to cancel. In the eventCustomer instructs the Carrier to retain Service,
Customer will be responsible for paying all charges, authorized, unauthorized or fraudulent, associated with such Number, including butnot limited
to charges incurred by any clone or duplication ofthat Number; provided, however, that Customer will not be liable for IRUs' charges under any
such circumstance. Additionally, Customer agrees to adopt, at no additional charge to Customer, any reasonable fraud prevention or fraud
reduction processes or products recommended by AT&T or, ifnot adopted by Customer, to be responsible for any unauthorized chargeson
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Numbers which do notadopt such processes or products.

11.3 Acceptable Use; Restrictions Regarding Service. Alluse of AT&T's wireless network and Service is governed by AT&T's
Acceptable Use Policy, which can be found at att.com/AcceptableUsePolicy, asdetermined solely by AT&T. AT&T canrevise its Acceptable Use
Policy atany time without notice. Use of Service is also subjectto any restriciions and/or prohibited uses described in the applicable Sales
Information.

114 Ownership. AT&T owns orleases the exclusive rights to the frequencies related to the Service, Numbers and fransmission
faciliies used by AT&T in the provision of Service to AT&T customers. FCC regulations srictly forbid any party thatis nota wireless
communications licensee from altering, enhancing or maintaining cellular radio signals. FCC regulations require AT&T to maintain control over any
transmiting device that operates within AT&T’s assigned frequencies. Neither Customer nor any ofits Afiliates may install any amplifier,
enhancer, repeater orother device orsystemon AT&T’s
wireless network or frequencies without AT&T’s prior writien approval.

11.5 Content. Customer is solely responsible for all content tat it permits to be posted or transmitied onto or through the Service
orany of AT&T's systems, including materials, code, data, text (whether or notperceptble by End Users), multmedia information (including butnot
limited to sound, data, audio, video, graphics, photographs, or artwork), e-mail, chatroomcontent, bullein board postings, or any other items or
materials accessible through the Service or any of AT&T's systems ("Content"). Customer has sole responsibility for any losses resuling from
Customer's or CRUs' downloading, access o, or use of any third-party Content, or from Customer's or CRUs' access to or use of the Service or
the Internet, in any manner and for any purpose whatsoever. In providing Service, AT&T may permitEnd Users to transmit, receive and host
content over its network and the Internet and may act as a "services provider" as defined in the Digital Millennium CopyrightAct.

11.6 Customer's Notices to End Users. Customer will advise allits End Users that they must read all collateral materials
concerning Service and use ofthe Equipment, including, without limitation, the Welcome Guide, Plan brochures, coverage maps, and materials
related to Equipmentand accessories. AT&T will make copies of such materials available to Customer upon request Customer will also provide
to End Users, and advise End Users to read, any additional printed materials and consumer information reasonably requested by AT&T fromtime
to ime to be so provided. Similarly, for purposes ofdetermining which jurisdicion's taxes and other assessments to collect, federal law requires
AT&T to obtain End Users' Place of Primary Use ("PPU"), which mustbe their residential or business street address and which must be within a
Carrier's licensed Service Area. Customer agrees to provide its respecive CRUs' PPU whenordering Service on behalfofsuch person(s), and to
informits End Users that they must provide their proper PPU when ordering Service in connection with this Agreement. Ifa CRU doesn’tprovide
AT&T witha PPU, or if it falls outside AT&T'’s licensed Service Area, AT&T may reasonably designate a PPU within the licensed Service Area for
such CRU. Each CRU mustlive and have a mailing address within AT&T’s owned network coverage area.

11.7 Location-Based Services. AT&T collects information about the approximate location of Equipmentin relation to AT&T’s cell
towers and the Global Positioning System (“GPS”). AT&T uses thatinformation, as well as other usage and performance information also
obtained from AT&T’s network and the Equipment, to provide Voice Services and Wireless Data Services and to maintain and improve AT&T’s
network and the quality of customers’ wireless experience. AT&T may also use location information to create aggregate data from which End
Users’ personally identifiable information has been removed or obscured. Such aggregate data may be used for a variety ofpurposes such as
scientific and marketing research and services such as vehicle fraffic volume monitoring. Itis Customer’s responsibility to nofify all CRUs on
Customer’s accountthat AT&T may collectand use location information from their Equipment. The Equipmentis also capable of purchasing and
using optional goods, contentand services (at Customer’s requestor the requestofa CRU on Customer’s account) offered by AT&T or third
parties that make use of the Equipments location information ("Location-Based Services"). Customer should review, andwill advise all of its
CRUsoread, the Sales Information and the associated privacy policy for each Location-Based Service to learn how the location information will
be used and protected. Customer andits CRUs may refer to AT&T’s privacy policy atatt.com/privacy for additonal details

11.8 AT&T 411 Info. AT&T s directory assistance service (411) may use the location of Equipment to deliver relevantcustomized
411 information based upon an End User's requestfor a lising or other 411 service. Customer understands, and will advise all of its CRUs, that
by using this directory assistance service, the CRU is consenting to AT&T’s use ofthe CRU’s location information for such purpose. Thislocation
information may be disclosed to a third party to performthe directory assistance service and for no other purpose. Such location information wil
be retained only aslong as is necessary to provide the relevantcustomized 411 information and will be discarded after such use. Customer and
it CRUs may refer to AT&T’s privacy policy atatt.com/privacy for additional defails.

11.9 American Recovery and Reinvestment Act. Under certain circumstances, funds provided under the American Recovery
and ReinvestmentAct of 2009 ("ARRA") may be subjectto certain restricions, requirements and reporting obligations. AT&T may be subjectto
some of these restrictions, requirements and reporting obligations when Service, Equipmentand/or Supplemental Services are purchased with
ARRAfunds. In order to comply with the restrictons, requirements and reporting obligations associated with the use of ARRA funds (if any), AT&T
must be apprised ofthem before provisioning the Service, Equipmentand/or Supplemental Services. Accordingly, the Service, Equipmentand/or
Supplemental Services provided under this Agreementshall not be used to supportthe performance ofany portion of a project or programwhich
hasbeen funded in whole or in partwith grants, loans or payments made pursuantto the ARRA, withoutthe prior written agreementof AT&T and
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Customer regarding any specifically applicable terms, condiions and requirements. Customer shall provide AT&T with prior written notice before
placing any order thatmay be funded in whole or in part with ARRAfunds. If Customer fails to provide such prior writien notice of ARRA funding;
orif the parties cannotagree on the terms and conditions (if any) applicable to an ARRA funded order; or ifany terms, condiions or requirements
(other than those to which AT&T specifically agrees in such separate wriing) are found to be applicable, then AT&T may, inits sole discretion,
reject such order or immediately terminate the provision ofany aflected Service, Equipmentand/or Supplemental Service withoutfurther liability or
obligation.

12. Publicity and Advertising. Neither party will publish or use any advertising, sales promotion, press release or other publicity that uses
the other party's name, logo, rademarks or service marks withoutthe prior written approval ofthe other party.

13. Miscellaneous.

131 Defined Terms. Unless specifically excepted, all defined terms, regardless ofwhere defined, will have the same meaning in
all documents comprising this Agreementincluding, without limitation, the Cover Page (ifapplicable), the Program Description, the General Terms
and Conditions, and all attachments. In addition o the terms defined elsewhere, these terms will have the following meaningsin the Agreement

13.1.1 "Affiliate" (a) when referring to an affiate of AT&T, means and includes legal entiies controlling or controlled by or
under common control with AT&T; and (b) when referring to an afiliate of Customer, means and includes an entity controlling or controlled by or
under common control with Customer, where controlis defined as (i) the ownership ofat least thirty five percent(35% ) ofthe equity or beneficial
interest of such entity; or (i) the right to vote for or appointa majority of the board of directors or other governing body of such entity.

13.1.2 “AT&TMobile Services” means commercial mobile radio services, including withoutlimitation, Voice Service,
Wireless Data Service and Messaging Services.

13.1.3 “Carrier” or “Carriers” means alicensed Afiliate of AT&T thatoperates commercial mobile radio
telecommunications systems in the geographic areas coveredby the Agreementand, with respectto §8 of these General Terms and Conditions,
includes the Carriers’ respective employees, officers, agents and subconfractors.

13.1.4 "AT&T" or "party" whenitrefersto AT&T includes AT&T, its Afliates, and their respective employees, officers,
agents and subcontractors.

13.1.5 “AT&T Markets” means a geographic area servedby Afiliates under common control with AT&T.

13.1.6 "Equipment"means the wireless receiving andfransmiting equipmentor SIM (Subscriber Identity Module) Card that
AT&T has authorized to be programmed with a Number or |dentfier, and any accessories.

13.1.7 “Messaging Services” means optional textinstant messaging and picture/video messaging features available with
qualified Plans for use with Messaging Service-capable Equipment.

13.1.8 "Number" or "Identifier" means any number, IP address, e-mail address or other identifier provisionedby Carriers,
their agents or the Equipment manufacturer to be used with Service.

13.1.9 "Plan" meansan AT&T Mobile Services calling or other rate plan.

13.1.10 “Service” means the AT&T Mobile Services, Equipment, Optional Programs and Supplemental Services provided by
AT&T under this Agreement.

13.1.11 “Voice Service” means wireless voice telecommunications services.
13.1.12 “Wireless Data Service” means wireless data telecommunications services.

13.2 Assignment. This Agreementmay notbe assigned by either party withoutthe prior written consent of the other and such
consent will not be unreasonably withheld. However, either party may, withoutthe other party's consent, assign this Agreementto an Affliate or to
any entfity that acquires substantially all of the party's business or stock and AT&T may assign ifs right to receive payments hereunder. Subjectto
the foregoing, this Agreementwill be binding upon the assignees of the respective partes.

13.3 CompliancewithLaws. AT&T and Customer agree to comply with all applicable federal, state and local laws and regulations
in the performance oftheir respective obligations under this Agreement.
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13.4 Entire Agreement. Unless specifically set forth herein, this Agreementis the entire agreementbetween the parties with
respectto the subject matter herein and supersedes all prior agreements, proposals, representations, statements, or understandings, whether
written or oral. Any change, modification or waiver ofany ofthe terms and conditions of the Agreementwill not be binding unless made in a wrifing
manually signed by both parties. If the terms contained in this Agreementconflict or are inconsistent with the terms of any purchase order orother
document provided by Customer, the terms of this Agreementwill confrol.

13.5 Governing Law. This Agreementis subject to applicable federal laws, federal or state fariffs, if any, and the laws of the State
of Georgia. Where Service terms and conditions are regulated by a state agency or the FCC, the applicable regulations are available for
inspection. Ifthere is any inconsistency between the Agreementand those regulations, this Agreementwill be deemed amended as necessary o
conform to such regulations.

13.6 Confidentiality. The terms and conditions of this Agreementare confidential and will not be disclosed by a party to any third
party without the other party's prior written consent(exceptthat each party may disclose the terms and conditions of this Agreementto its
employees and, in the case of AT&T, its agents and subconfractors, who have a directneed to know the terms and conditions of the Agreement)
Nothing herein will preventAT&T or Customer from supplying such information or making such statements or disclosures relating to this
Agreementbefore any competentgovernmental authority, courtor agency, or as such party may consider necessary in order fo safisfy its
obligatons under applicable laws, regulations or generally accepted accounting principles (including, withoutlimitation, statements or disclosures
to such party's lawyers or accountants). Such party will furnish nofice thereof o the other party prior to such disclosure unless such disclosure is
in response to a lawful requirementor requestfrom a courtor governmental agency regardinga criminal inquiry or matter, in which case no prior
notice will be required.

13.7 Notices. Allnotices and communications required or permitied under the Agreement may be sent by first class mail (fo
Customer at the address indicated on the Cover Page (or, in the case of online versions ofthe Agreement, to Customer at the address confirmed
during the online contracting process) and to AT&T atthe address indicated below), electronic messaging (fo Customer at the email address
indicated on the Cover Page (or, in the case of online versions ofthe Agreement, to Customer at the legal notice email address confirmed during
the online contracting process), billinserts or other reasonable means. Notwithstanding the foregoing, any such nofice or communication with
respectto non- renewal, disputes, breach and/or termination under the Agreementmust be in writing and will be deemed to have been duly made
and received when personally served or delivered by facsimile with a confirmation report, or when mailed by overnightdelivery service or certified
mail, postage prepaid, return receiptrequested, to Customer atthe address indicated on the Cover Page (or, in the case of online versions ofthe
Agreement, to Customer at the address provided during the online contracting process) and to AT&T atthe address(es) indicated below. A party
may change its address upon thirty (30) days’ prior written notice to the other party.

(If via regular or certified mail)

AT&T Mobility National Accounts, LLC P.O. Box 97061
Redmond, WA 98073

Atn: Offer, Development& Negotiation

Facsimile Number: 425-580-9886

(If via overnightdelivery)

AT&T Mobility National Accounts, LLC
16331 NE 72nd Way, RTC 1
Redmond, WA 98052

Atn: Offer, Development& Negotiation

With a copy to AT&T Legal
Facsimile Number: 908-532-1263

13.8 Severability. [fany portion of this Agreementis found to be unenforceable, the remaining portions will remain in effect and
the parties will begin negotiations for a replacementof the invalid or unenforceable portion.

13.9 Survival. The terms and provisions ofthis Agreementwhich by their nature require performance by either party after the
termination or expiration of this Agreement, including, but not limited to, limitations of liability, exclusions of damages, and indemnities, will be and
remain enforceable notwithstanding such termination or expiration ofthis Agreementfor any reason whatsoever.

13.10  Third Party Beneficiaries. Other than as expressly setforth herein, this Agreementwill not be deemed to provide third
parties with any remedy, claim, rightof action, or other right



13.11  No Waiver. Neither the acceptance by AT&T ofany payment, partial paymentor any other performance by Customer, nor
any actor failure of AT&T to act or to exercise any rights, remedies or options in any one or more instances will be deemed a waiver ofany such
right, remedy or option or ofany breach or defaultby Customer then existing or thereafter arising. No claimed waiver by AT&T ofany rights,
remedies or options will be binding unless the same is in a writing signed by AT&T.

13.12  TTY Users. Although some digital wireless phones and TTYs are compatble, the FCC recommends TTY users consider
other options when calling 911, including using a wireline phone or Telecommunications Relay Services.

13.13  Remedies Nonexclusive. Exceptwhere otherwise expressly provided, no remedy conferred upon either party in the

Agreementis intended, nor shall it be construed, to be exclusive ofany other remedy provided in the Agreementor as allowed by law or in equity;
rather, all such remedies shall be cumulative.
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